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What is Augmented Reality ?

� Real-time « enrichment » of our perception of reality (what we
see, what we hear, what we feel, …)  by digital and contextual
information 

The virtuality continuum is a concept introduced by Paul Milgram
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UX: User Experience,

is at the border of 

technology, business

and design
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Efficiency (performance) is highly correlated to 
enhanced user (customer) experience
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AR allows fine synchronization between 
virtual and real worlds for the best 

customer/operator experience
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Some examples of Success stories
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digital technology, digital economy, 
digital society
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5 top industry sectors

• The 5 top industry sectors to become the AR favorite domains are:
� creative & cultural Industries (including Entertainment);
� e-Commerce, m-commerce, retail, … commerce of the future, branding and 

marketing;
� cmart Industry;
� smart home, smart cities, smart territories, urban and architecture;
� autonomous vehicles, automotive; 

• and also :
� education, learning, training;
� healthcare and well being;
� (Military & Gov.)

And all of them need high bandwith and low-delay networks !
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For the best
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… and for what remains a challenge
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Commerce of the future

ROPO (Research on-offline, 
Purchase off-online), 
from store-to-Web or from
Web-to-store, 
« digital window shopping » 
is gaining momentum.

Cross-Channel is
also gaining
Momentum.

+ On-demand
marketing
+ Analytics & 
big data
+ ...

AR is one of the only ROI based
(and measured) emerging technologies.
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Commerce of the future
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Industry (manufacturing) of the future

CPS Platforms – Cyber 

Physical Systems –

at the border of IoT, IoP

and IoS. 

CISCO, INTEL, GE, SIEMENS,

IBM, ..., are preparing the 

next steps.
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Industry (manufacturing) of the future
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At the border of commerce, retail and 
industry
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Smart home, city and territory

� Urbanism and Architecture,

� Tourism,

� Public transportation,

� Utilities (water and energy distribution, energy management),

� Healthcare, e-Health,

� Home monitoring, 

� Field engineering, maintenance,

� ...
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Vehicle of the future
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Market forecasting
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Key AR competitors
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The next step

AR is also at the border of bio, neuro, 

brain and information technologies. 

It means that the next step will

cross the border in order to reach:

� augmented body,

� augmented vision,

� augmented sense,

� augmented ...

And augmented emotion !
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will augmented reality change our digital lives ?
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What are the proposals of the « Nouvelle France 
Industrielle» AR plan ? 

� show that it works by launching usage centric quick-wins projects for 
each of the relevant markets :

� Creative & cultural Industries 
� Commerce of the future
� Industry of the future
� Urbanism & smart cities
� Autonomous vehicles, automotive
� Education, training
� Healthcare and well being

� set-up an ARaaS platform to ease the development , use and 
dissemination of  AR services

� prepare next technologies  (real-time technologies, contextual
information, new devices, …)

� ease the emergence and international development of AR champions

� communicate, communicate and communicate on the benefits of AR 
for the whole economy

� and many more …
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Why wouldn’t we launch similar projects at the Celtic
level ?

Thank you !

vincent.marcatte@orange.com


